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ABSTRAK 
Keputusan pembelian kosmetik di era sekarang didasarkan pada beberapa 
variabel, diantaranya adalah atribut produk, brand ambassador, label halal dan 
loyalitas merek.  Salah satunya adalah produk kosmetik Wardah yang sedang 
menguasai  pasar. Penelitian ini bertujuan untuk menguji pengaruh atribut produk, 
brand ambassador, label halal, dan loyalitas merek terhadap keputusan pembelian 
produk kosmetik Wardah pada konsumen di Kudus. Pendekatan dalam penelitian 
ini adalah kuantitatif. Metode penelitian yang digunakan adalah survei, dengan 
pengisian kuesioner oleh seratus responden yang memakai produk Wardah. Hasil 
penelitian  menunjukkan thitung pada variabel atribut produk sebesar 3,304; thitung 
pada variabel brand ambassador sebesar 2,835; thitung pada variabel label halal 
sebesar 2,204; dan thitung pada variabel loyalitas merek sebesar 2,235. Hasil ini 
menunjukkan bahwa atribut produk, brand ambassador, label halal, loyalitas 
merek berpengaruh positif dan signifikan secara parsial terhadap keputusan 
pembelian produk kosmetik Wardah di Kudus. Sedangkan hasil Fhitung pada 
penelitian ini sebesar 14,404, yang artinya atribut produk, brand ambassador, 
label halal, loyalitas merek berpengaruh positif dan signifikan secara berganda 
terhadap keputusan pembelian produk kosmetik Wardah di Kudus. Adjusted R 
square menunjukkan hasil 0,351 (35,1%), yang artinya presentase sumbangan dari 
variabel independen atribut produk, brand ambassador, label halal, dan loyalitas 
merek terhadap keputusan pembelian produk kosmetik Wardah di Kudus sebesar 
35,1%, sedangkan sisanya sebesar 64,9% dipengaruhi oleh variabel lain yang 
tidak dimasukkan dalam penelitian ini. 
Kata Kunci : Atribut Produk, Brand Ambassador, Label Halal, Dan Loyalitas 
Merek Terhadap Keputusan Pembelian. 
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ABSTRACT 
 
 The decision to purchase cosmetics in the current era is based on several 
variables, including product attributes, brand ambassadors, halal labels and brand 
loyalty. One of them is Wardah's cosmetic products that are controlling the 
market. This study aims to examine the effect of product attributes, brand 
ambassadors, halal labels, and brand loyalty on purchasing decisions of Wardah 
cosmetic products to consumers in Kudus. The approach in this study is 
quantitative. The research method used was a survey, by filling out a 
questionnaire by one hundred respondents. The results showed that tcount on 
product attribute variables was 3.304; t count on the brand ambassador variable of 
2.835; thitung on the halal label variable is 2.204; and t count on the brand loyalty 
variable of 2.235. These results indicate that product attributes, brand 
ambassadors, halal labels, brand loyalty have a significant effect partially on the 
decision to purchase Wardah cosmetic products in Kudus. While the results of 
Fcount in this study amounted to 14.404, which means that product attributes, 
brand ambassadors, halal labels, brand loyalty have a significant effect on the 
purchasing decisions of Wardah cosmetic products in Kudus. Adjusted R square 
shows the results of 0.351 (35.1%), which means that the percentage of 
contributions from independent variables of product attributes, brand 
ambassadors, halal labels, and brand loyalty to the purchase decision of Wardah 
cosmetic products in Kudus is 35.1%, while the remaining 64 , 9% is influenced 
by other variables not included in this study. 
 
Keywords : Product Attributes, Brand Ambassadors, Halal Labels, and 
Brand Loyalty to Purchase Decisions. 
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